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Synopsis

Through ongoing research into students’ workflows and preferences, MKTG from 4LTR Press
combines an easy-reference, paperback textbook with Chapter Review Cards, and an innovative
online experience - all at an affordable price. With MKTG Online, students explore MKTG anywhere,
anytime, and on most devices! The intuitive StudyBitsA¢a Ag¢ functionality empowers students to
study more effectively and visually monitor their own progress. Coupled with straightforward course
management, assessment, and analytics for instructors, MKTG with MKTG Online engages
students of all generations and learning styles, and integrates seamlessly into your Principles of
Marketing Course. With cutting-edge cases, engaging images, and profiles of today’s most
compelling marketers, MKTG shows students how the principles of marketing are applied at the

world’s top companies every day.
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Customer Reviews

4L TR Press Online Includes Flashcards, Quizzes, & Other Tools Accessible from Your Phone!
View larger View larger View larger View larger Did you know?

4L TR Press Online is all about you driving your own learning with the technology you love to use.

Why choose?! Every 4LTR Press solution comes complete with a print textbook, tear-out review

cards, and an interactive digital solution (which offers online study resources). Shorter chapters!

In a design that&#039;s easy to reference, 4LTR Press presents content in a more convenient and

accessible style, complete with visuals to help you better recall the content. Tear-out review



cards included! Review cards are included at the back of the textbook. They contain all the critical

information for class and test preparation.

"l used all aspects of the 4LTR Press solutions. | found them very helpful study tools."" The online
help was great. The games made it so it wasn’t boring and | retained more of the information.""| like
the online quizzes. They are very helpful. So are the chapter review cards. | use them before each

exam."

Charles W. Lamb, Jr., served as chair of the department of marketing at the M. J. Neeley School of
Business from 1982 to 1988 and again from 1997 to 2003. He is currently chair of the Department of
Information Systems and Supply Chain Management and is a former president of the Academy of
Marketing Science and the Southwestern Marketing Association. Lamb has authored or co-authored
more than a dozen books and anthologies on marketing topics and over 150 articles that have
appeared in academic journals and conference proceedings. In 1997, he was awarded the
prestigious Chancellor's Award for Distinguished Research and Creative Activity at TCU. This is the
highest honor that the university bestows on its faculty. Other key honors he has received include
the M. J. Neeley School of Business Research Award and selection as a Distinguished Fellow of the
Academy of Marketing Science and Fellow of the Southwestern Marketing Association.Joseph Hair
is Professor of Marketing at Kennesaw State University. He previously held the Alvin C. Copeland
Endowed Chair of Franchising and was Director, Entrepreneurship Institute, Louisiana State
University. Hair also held the Phil B. Hardin Chair of Marketing at the University of Mississippi. He
has taught graduate and undergraduate marketing, sales management, and marketing research
courses. Hair has authored more than 40 books and more than 80 articles in scholarly journals. He
has also participated on many university committees and has chaired numerous departmental task
forces. He serves on the editorial review boards of several journals. He is a member of the
Academy of Marketing Science, American Marketing Association, Society for Marketing Advances,
and Association for Marketing and Healthcare Research. He was selected as the 2011 AMS
CUTCO/VECTOR Distinguished Marketing Educator, as the 2007 Innovative Marketer of the Year
by the Marketing Management Association, and was the 2004 recipient of the Academy of
Marketing Science Excellence in Teaching Award. Hair holds a bachelor’s degree in economics, a
master’s degree in marketing, and a doctorate in marketing, all from the University of Florida. He
also serves as a marketing consultant to businesses in a variety of industries ranging from food and

retail to financial services, health care, electronics, and the U.S. Departments of Agriculture and



Interior.Carl McDaniel is professor emeritus in service at the University of Texas-Arlington. He
currently holds courses for the executive MBA program on the Fort Worth campus and in China. He
was the chairman of the marketing department at UTA for 32 years. McDaniel’s career spanned
more than 40 years, during which he was the recipient of several awards for outstanding teaching.
McDaniel has also been a district sales manager for Southwestern Bell Telephone Company and
served as a board member of the North Texas Higher Education Authority, a billion-dollar financial
institution. In addition to MKTG, McDaniel has written and co-authored over 50 textbooks in
marketing and business. McDaniel’'s research has appeared in such publications as the Journal of
Marketing, Journal of Business Research, Journal of the Academy of Marketing Science, and
California Management Review. McDaniel is a member of the American Marketing Association. In
addition to his academic experience, McDaniel has business experience as the co-owner of a
marketing research firm. McDaniel has also served as senior consultant to the International Trade
Centre (ITC), Geneva, Switzerland. The ITC’s mission is to help developing nations increase their
exports. He has a bachelor’'s degree from the University of Arkansas and his master’s degree and

doctorate from Arizona State University.

Easy to read. | like the tearout reference section in the back. The online component was very nice

as well.

~~~~~~~~~~~~

Not really sure how to use books. They have made it difficult to just download the book after you

have purchased it.
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